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ENGLISH VERSION

Answer in Brief

What is leasing?

What do you mean by Global Market?

What do you mean by International Marketing Planning?
What do you understand International Marketing Research?
Define Offer.

Explain Transfer Pricing.

Explain FOB Price.

Give names of any four global brands from India.

What do you mean by International Franchising?

Define Foreign Subsidies.

Explain in detail the different International channel members used worldwide for
distribution access the industry.

OR
Explain in detail the various sources of secondary information in International
Marketing. What are the difficulties associated with it?

Explain the importance of packing, warranties and trademark in foreign market.
OR
Explain in detail the critical factors that determine success in global market.

Explain in detail the channel management selection process.

OR
What are the documents related to goods and shipment required for International
Marketing?

Explain in detail Product Standardization and Customization.
OR
Explain the various aspect to handle Interdivisional conflicts.

Write Short Notes on: (Any One)
Importance of Market Research in International Trade.
Gray Market.

Case Study:
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Krishan Enterprise manufactures cosmetics products which have established their market
in India. Now they have to expand their market at International level. What kind of

pricing strategy will they select? Why?
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