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RAN-2108002601060003
M.Com. (Part - I) (External) Examination March - 2026

International Marketing -III 

 [ Total Marks: 100

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â.1.  “uQ¡“p âñp¡“p V$|„L$dp„ S>hpb Ap‘p¡ :$    20
 1. guT]N A¡V$g¡ iy„?
 2. h¥rðL$ bÅf“u kdS> Ap‘p¡.
 3. Ap„sffpóV²$ue bÅf Apep¡S>““p¡ A’® kdÅhp¡.
 4. Ap„sffpóV²$ue dpL£$qV„$N k„ip¡^“ A¡V$g¡ iy„?
 5. Ap¡af“¡ ìep¿epres L$fp¡.
 6. qL„$ds a¡fbv$gu kdÅhp¡.
 7. A¡a.Ap¡.bu. qL„$ds kdÅhp¡.
 8. cpfs“u L$p¡C‘Z Qpf h¥rðL$ b°pÞX$“p„ “pd S>Zphp¡.
 9. Ap„sffpóV²$ue ä¡ÞQpCTu rhi¡ sd¡ iy„ kdÅ¡ R>p¡?
 10. rhv$¡iu kbkuX$u kdÅhp¡.

â.2.  rhðdp„ DÛp¡Np¡ hÃQ¡ hl¢QZu dpV¡$ D‘ep¡Ndp„ g¡hpsp Sy>v$p-Sy>v$p CÞV$f“¡i“g Q¡“g d¡çbk® 
  krhõspf kdÅhp¡. 16

A’hp
â.2.  Ap„sffpóV²$ue dpL£$qV„$Ndp„ Np¥Z dprlsu dpV¡$“p S>ê$fu ”p¡sp¡ kdÅhp¡. s¡“¡ k„b„r^s kdõepAp¡ 
  L$C L$C R>¡?

â.3.  rhv$¡i bÅfdp„ ‘¡qL„$N, hp¡f„V$u A“¡ V²¡$X$dpL®$“y„ dlÐh rhNs¡ kdÅhp¡. 16
A’hp

â.3.  h¥rðL$ bÅfdp„ kamsp d¡mhhp dpV¡$“p ANÐe“p ‘pkpAp¡ S>Zphp¡.

â.4.  Q¡“g d¡“¡S>d¡ÞV$ ‘k„v$Nu âq¾$ep rhõs©s kdÅhp¡. 16
A’hp

â.4.  Ap„sffpóV²$ue dpL®$qV„$Ndp„ dpgkpdp“ A“¡ hpl“-‘qfhl““¡ gNsp L$ep v$õsph¡Å¡“u S>ê$f ‘X¡$ R>¡?

â.5.  ‘¡v$pi NyZhÑp r“^p®fZ A“¡ N°plL$gnusp rhNshpf kdÅhp¡. 
A’hp

â.5.  rhcpÄe sL$fpf“¡ r“e„ÓZ L$fhp dpV¡$ rhrh^ ‘pkpAp¡ rhNshpf QQp£. 16
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â.6. (A) V|„$L$“p¢^ gMp¡ (Nd¡ s¡ A¡L$) 08
 1. Ap„sffpóV²$ue h¡‘pfdp„ bÅf k„ip¡^““y„ dlÐh
 2. N°¡ dpL£$V$

 (b)  L¡$k õV$X$u 08
  q¾$ï“p A¡ÞV$fâpCT L$p¡õd¡V$uL$ hõsyAp¡“y„ DÐ‘pv$“ L$f¡ R>¡. S>¡ cpfsdp„ õ’pr‘s R>¡. cpfsdp„“u 
  kamsp Å¡C“¡ Ap„sffpóV²$ue dpL£$V$dp„ âh¡ihp dp„N¡ R>¡. s¡“p dpV¡$ sdpfu Ö[óV$A¡ L¡$hp„ âL$pf“u 
  âpCT]N õV²¡$V¡$Æk“p¡ D‘ep¡N L$fip¡? ip dpV¡$? 

ENGLISH VERSION

Q.1.  Answer in Brief  20
 1.  What is leasing?
 2.  What do you mean by Global Market?
 3.  What do you mean by International Marketing Planning?
 4.  What do you understand International Marketing Research?
	 5.		 Define	Offer.
	 6.		 Explain	Transfer	Pricing.
 7.  Explain FOB Price.
	 8.		 Give	names	of	any	four	global	brands	from	India.
 9.  What do you mean by International Franchising?
	 10.		 Define	Foreign	Subsidies.

Q.2.  Explain	in	detail	the	different	International	channel	members	used	worldwide	for	
distribution access the industry. 16

OR
Q.2.  Explain	in	detail	the	various	sources	of	secondary	information	in	International	

Marketing.	What	are	the	difficulties	associated	with	it?

Q.3.  Explain	the	importance	of	packing,	warranties	and	trademark	in	foreign	market.		 16
OR

Q.3.  Explain	in	detail	the	critical	factors	that	determine	success	in	global	market.	

Q.4.  Explain in detail the channel management selection process. 16
OR 

Q.4.  What	are	the	documents	related	to	goods	and	shipment	required	for	International	
Marketing?

Q.5.  Explain	in	detail	Product	Standardization	and	Customization.		 16
OR

Q.5.  Explain	the	various	aspect	to	handle	Interdivisional	conflicts.	

Q.6.(A)  Write Short Notes on: (Any One)  (08)
	 1.		 Importance	of	Market	Research	in	International	Trade.
 2.  Gray Market.
 
 (B)  Case Study:  (08)
	 	 Krishan	Enterprise	manufactures	cosmetics	products	which	have	established	their	market	

in	India.	Now	they	have	to	expand	their	market	at	International	level.	What	kind	of	
pricing strategy will they select? Why?


